New Ideas for Your Business Are Just a Tab Away Iea I"n
with Google

Get the most out of AdWords in the least amount of time with one-click access to keyword, bid,
and budget ideas created just for you.

Get started with the Opportunities tab

The Opportunities tab can help you improve your AdWords account based on your
specific business goals. The Opportunities tab provides keyword, budget, and bid ideas.
Each idea from the Opportunities tab provides you with estimates for how the suggested
change might affect your impressions, clicks, and costs, which takes some of the
guesswork out of growing your business.

Step 1 : In your AdWords account, click on the Opportunities tab and choose a goal.

e Balance cost and traffic
This is the default goal and the best overall strategy for getting a steady flow of
customers to your website without dramatically increasing the amount of money you
spend on AdWords. It's also a good place to start if you're new to online advertising.

e Maintain or decrease cost

If you're looking to save money during off seasons, this is the goal for you. You'll get
ideas on how to maintain a web presence, while keeping your advertising costs down.

e Increase traffic

If you want to drive as many customers as possible to your website during special
promotions, holidays, and peak seasons, choose this goal. Keep in mind your costs
may increase along with your customer traffic.

Step 2: See ideas for a campaign or an ad group, or for your entire account. Some
campaigns may not have an idea now, but that could change in the future so keep an eye out.
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We've analyzed your budget, keywords, and campaign performance to create a list of automated ideas, customized for your
account. These ideas can potentially improve your campaign performance. Click an idea listed below to see its estimated
impact. If you like an idea, you can apply it directly to your account. Ideas are refreshed every few weeks, so check back

s regularly. Learn more.
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Give feedback

Important note: These are automatically generatad Ideas, so pleasa review all ideas carefully. We cannot guarantes that these ideas will improve your
campaign performance. Keep in mind that you are responsible for the changes you make to your campaign and for making sure that your use of
keywords does not violate any applicable laws, including any applicable trademark laws. For more details, please review our Terms and Condltions.
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Step 3: Click on an idea to learn more about how it could affect your account. You'll get
details on estimated impressions and clicks and see how the idea can impact your costs.

Step 4 : After reviewing the idea(s), you can edit them to better fit your business needs.
For example, with keyword ideas you can:

e Assign the keyword to a different ad group, or group of ads.
e (Change the maximum cost-per-click (CPC) bid.
e Or change the amount you're willing to pay if someone clicks your ad.

For budget or bid ideas, you can always raise or lower the suggested values.

Step 5: Once you're done reviewing and editing, just click Apply to make a change in
your account. If you're not ready to make a change, you can save the idea or use the
“Experiment” feature to test the idea for 30 days.

Don’t forget to mark your calendar

New opportunities pop up every few weeks so we suggest you schedule about 5 minutes
every couple of weeks to check out the Opportunities tab and new ways to find more
potential customers with AdWords.



